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ENGLISH VERSION
Q. 1. Answer following questions in brief. (10)
1. Which of the following is not an example of a durable product?
a) Automobiles b) Toiletries
c¢) Two wheelers d) Household appliances
2. During calamities like accident, fire, earthquake, 1s required to save the
patient?
a) Elective care b) Medical care
c) Emergency care d) Routine care
3. What is marketed?
a) Goods b) Ideas
c) Services d) All of these

4. Mobile phone, Furniture, Television like highly valued products, in which before
taking decision needs willful efforts is called :

a) Perishable Product b) Facilitating Product
¢) Unwanted Product d) Shopping Product
5. Service has following characteristics except :
a) Variability b) Intangibility
c) Perishability d) Homogeneity
6. Passbook, ATM card, chequebook, Employee uniform are examples of in
a bank.
a) People b) Physical evidence
c) Process d) Product
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The only revenue producing element in the marketing mix is?

a) Product b) Price

c) Place d) Promotion

Technical complexity, high purchase value, durability are the characteristics
of

a) Non-durable goods b) Industrial goods

c) FMCG d) None from these

Discount coupons, loyalty programs, etc. are the examples of-

a) Publicity b) Telemarketing

c) Sales promotion d) Direct marketing

Service are so that we cannot store it or save it for later use.
a) Intangible b) Perishable

c) Variable d) None of this

Discuss about shopping goods and speciality goods in detail.
OR

Explain the characteristics of consumer goods and also discuss marketing mix of it.

Discuss marketing of Educational service and professional service in detail.
OR
Define service. Discuss the importance of service and types of service in detail.

Write short notes: (Any Two)
Marketing of Health services
Classification of industrial goods
Product V/S Service
Classification of consumer goods
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